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Radio Nova Set To Launch 
In September 2010
Despite a struggling market place, a
new broadcasting venture is set to
take to the air - Radio Nova. The
new entity with the same name as
the Dublin pirate radio
phenomenon from the early 1980’s
will be back on the airwaves from
September. Unlike the original, the
new station will be exclusively
spinning classic rock tracks. The
target audience is men in their late
30s and early 40s.

Radio Nova’s backers include
experienced radio investors Dermot
Hanrahan, Maurice Cassidy, Ulick
McEvaddy, Des Whelan and Kevin
Brannigan, some of whom also own
part of oldies station 4FM. Radio
Nova is likely to be the last station
launch for some time as the
Broadcasting Authority of Ireland
(BAI) has indefinitely deferred plans
to advertise for new regional
country music stations.

Industry observers wonder whether
there is room for another Dublin
radio station in a market where
advertising revenues fell by more
than 25 per cent last year. The most
recent radio stations launched in
the capital – 4FM and Phantom –
are struggling.

Cinema Admissions &
Film Performance

Cinema admissions are down 4%
YOY (Jan-May) mainly due to the
warm weather in April & May.

The top ten films for Jan – May
were as follows:

1. Avatar (3D + 2D)
2. Alice in Wonderland (3D + 2D)
3. Sex and the City 2
4. Shrek Forever After (3D + 2D)
5. Iron Man 2
6. It’s Complicated
7. Alvin and the Chipmunks: The

Squeakquel
8. Nanny McPhee and the Big

Bang
9. Sherlock Holmes
10. Shutter Island

June saw a gap of big summer
blockbusters this year:

21st May – Prince of Persia
28th May – SATC 2
2nd July – Shrek Forever After
9th July – Twilight Eclipse
16th July – Inception
16th July – Toy Story 3
30th July – The A-Team
6th August – Knight & Day

RTE’s revenue increased by 12% in
July and looks set to do the same in
August. It must however be noted
that these increases follow large
declines in revenue last year with
July and August being down 35%
and 28% respectively. RTE’s impacts
had another strong month with
multi-channel housewives and kids
up 39%, multi-channel adults 15-34
up 19% and multi-channel men 15-
34 up 28%. Half of this increase is
down to the World Cup. However,
impacts remained strong from 12th

July onwards (multi-channel
housewives and kids +28%, multi-
channel adults 15-34 +9% and multi-
channel men 15-34 + 13%).

Despite TV3 not having any World
Cup matches, overall their impacts
remained level year on year during
this period. The satellites continued
to struggle with impacts on both SKY
and E4 being down approx 30%.
However Living continued its
recovery with impacts up 80% on
multi-channel women 15-34 and
+70% on multi-channel adults 15-34.

TV3 have announced that they will
be covering next year’s UEFA Europa
League Final which will take place in
the Aviva Stadium, Dublin on 18th

May 2011. They will be responsible
for providing the worldwide feed to
over 170 markets as well as being
the exclusive broadcaster in Ireland.
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Old Spice Smashes Social-
Media Records

Digital 

Old Spice almost
brought down the
internet last week
with its two-day
social media
campaign featuring the rippling
former NFL player Isaiah Mustafa.

Procter & Gamble, which bought
Old Spice in 1990 and has been on
a mission to transform its “old
man” image, hired Oregon-based
advertising agency Wieden +
Kennedy (known for its Nike,
Honda and ESPN Sports Center
commercials) to create a funky
marketing campaign.

The commercial, featuring
American actor and former NFL
footballer Isaiah Mustafa (wearing
nothing but a towel), scooped the
Film Grand Prix at the Cannes
Lions in June. But the marketing
genius didn’t stop there. Last
week, Mustafa (aka The Old Spice
Man) asked followers to pose him
questions on the Old Spice Twitter
page. In the space of 48 hours, he
posted 180 video responses to the
questions asked via Twitter linked
to YouTube.

Celebrities including Demi Moore,
Christina Applegate and gossip
blogger Perez Hilton got in on the
act.

Facebook Passes 500 
Million Users
Facebook has passed its 500
millionth user, making it the
biggest social network in the
world.

Old Spice's YouTube channel
became the most popular page
on the site, clocking up more
than 5.2 million views. Old Spice
now has an incredible 93,000
followers on Twitter.

IAB’s first ever released report
confirmed that Irish online spend
hit €97.2m in 2009. This is
broken down as follows: search
46.2%, display 26.6%, classified
27.2%. This means that online
accounted for 10.3% of the total
media market ahead of outdoor,
magazines & cinema.

IAB Online Spend 2009

Audi’s Augmented Reality 
Calendar With No Cars
This is a fantastic idea executed
to perfection by Audi. In 2010
they didn’t create just another
beautiful calendar, they created
an unexpected experience! Yes,
they printed the calendar purely
as landscape images, blank, no
cars, nothing, and then prompted
people to download the special
iPhone app that would allow one
to activate the calendar through
an Augmented Reality feature to
bring the images to life on the
iPhone.

Click here to watch video

http://www.youtube.com/watch?v=oSgRGiTB89U
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Aviva Stadium - New Formats:
ÅPitchside Scrolling Signage - 3 sides

of Stadium
ÅPremium Tiered Signage - 3 sides
of Stadium
ÅDigital Signage - 2 Big Screens, 200

TVs
ÅDisplays closer to pitchside

Click here for event guide
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Outdoor

New Opportunities At 
Aviva Stadium

The 50,000 all-seater
Aviva Stadium is now
offering a variety of
new formats to
advertisers.

Innovations From Abroad

The stadium boasts four tiers of
seating, 18 bars and 16 food outlets
in the general admission area.

Brazil–Coca Cola
Two lenticular illuminated panels
were installed in subway stations to
mimic “The Wave” - the celebration
of Brazilian fans.

Argentina–Cerveza Andes Beer
Soundproof booths placed in
bars with a sound panel that
creates different environments
to get men “out of bar” without
leaving it - in turn fooling their
girlfriends that they’re not out
partying! The Result: More happy
men at bars, less couples
breaking up!

Click here to watch video

Click here to watch video

Click here to watch video

Germany–Volkswagen
Volkswagen Germany hosted a
series of installations that helped
to speed up everyday chores for
the Fast Lane campaign
promoting the Golf Gti.

CIE Transport Tender 
Announced
The CIE tender for managing all of
its out-of-home inventory has
commenced. Bravo are the
incumbent having replaced Titan
who pulled out of the Irish market
at the end of 2009.

Such a high value contract will
attract the interests of all the major
out-of-Home media owners. A
result is expected towards the end
of this year.

JC Decaux Expanding Its 
Out-of-Home Reach across 
Dublin
By the end of 2010 both the Red
and Green LUAS extensions will be
complete bringing with them a
wider spread of advertising along
the network.

On top of this, an expansion of the
Dublin Bike Scheme has been
approved to be funded by
construction of new advertising
panels around the city.

http://www.avivastadium.ie/whatsOn.aspx
http://www.avivastadium.ie/whatsOn.aspx
http://www.avivastadium.ie/whatsOn.aspx
http://www.youtube.com/watch?v=aUn7szyly6Q
http://www.youtube.com/watch?v=k6oZbqfq0Fw
http://www.youtube.com/watch?v=W4o0ZVeixYU

